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It's been an extremely busy season so far and we are excited
to share with you some of the projects we've been working
on. With the addition of Group 4 Securicor and Megaink to
our client list, we've had the pleasure to embark on new global

press campaigns, website re-designs and much more. Our
events calendar has also continued to be full as we’ve helped

Dear JWA Clients and Friends,

® IN THE LAST QUARTER, JWA HAS WON
SEVERAL NEW ACCOUNTS, INCLUDING:

‘MEGA-INK-

Group 4 Securicor

® CLIENTS BENEFIT FROM NEW
GRAPHIC DESIGN TALENT!

JWA clients have benefited lately from the creations of designer
Marek Motalik. His work has been featured in campaigns for

some of the country’s most prestigous companies including:
Absolut, Adidas, Apple, Czech Olympic Committee, Cesky
Telecom, Davidoff, Eurotel, Henkel, Jim Beam, Leuvis,
Meggle, Michelin, Nissan, Nivea, Play Station, Schwarzkopf,
Tchibo, Vitana, and now he is adding his magic touch to the
campaigns of JWA clients as well.
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A BUSY AUTUMN
AND HOLIDAY SEASON!

put on magnificent events for the Red Group, Balcar Polansky
Eversheds and the Rocco Forte Collection.

We wish you a wonderful holiday season and look forward to
bringing you more in the new year!

ECM spolupracuje s JWA Prague

ECM Real Estate Investments {,ECM”), jedna z pfednich
spoleénosti podnikajicich v oblasti developmentu nemovitosti,
investic a facility managementu, oznamila zahdjeni spoluprice
s agenturou JWA Prague, flenem mezindrodni sité FD, v oblasti
korpordtniho a finanéniho PR.

TRLTIC MELATIONS: BCM
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Marketin
&Me e S ECM vybrala JWA

B Developerskd spolefnost ECM
Real Estate Investments si pro kor-
poritni PR a investor relations vy-
brala agenturu JWA Prague, kterd
bude prici pro tohoto klienta ko-
ordinovat 5 londynskou agentu-
rou FD, jei bude zodpovédnd za
profil ECM v celém regionu. wvik
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LATEST PROJECTS

@ GE REAL ESTATE o -]

[lle yyoust anBecmumuumse cu i Frssapas
CENTRAL & EASTERN SR g =
EUROPE - Assisting in the
media announcement regarding
the development of the Sofia
Airport Center, a mixed-use
office, hospitality, logistics and
light industrial project in Sofia,
Bulgaria, JWA, in conjunction
with its regional partners, has
coordinated high-profile press
coverage for the project across
the region.

@ VEGAINK - JWA assisted
in the company’s global press
launch of its new BioMG Ink,
a new bio ink for the large-

=, format printing industry. Part
of the campaign also involved
F a cooperative relationship

| with the Czech Ministry of

= Environment’s recent seminar

Megaink Liusches New Bio Ink Products

ey ~ announcing the United Nations
. | Environment Programme’s
s— - 1 Global Environment Outlook 4

Report.

@ SUPERBRANDS - The
Superbrands of the Czech
Republic book 2006 has been
completed. Each year the
book showcases the Czech
Republic’s leading brands with
a two-page spread on each of
the participating brands. The
book will be available to the
public shortly.

SOME OF OUR RECENT EVENTS!

@ RED GROUP 15TH ANNIVERSARY
Adventure Afternoon & Night-Time Party

@ BALCAR POLANSKY EVERSHEDS
Celebration in Kaunicky Palac

@ THE ROCCO FORTE COLLECTION
Naming Ceremony & Press Briefing

TIP: SELECT HOLIDAY GIFTS THAT YOUR CLIENTS WILL REMEMBER!

When deciding on that perfect gift for your clients this holiday season, keep in mind that creativity will get you remembered. Your
clients, no doubt, will receive many of the same types of gifts and an onslaught of cards. Why not make your offering stand out
by doing a little something different this year!




